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   FOR IMMEDIATE RELEASE

Point Inside App’s New Indoor Mobile Ad Platform Provides First Ever Location-Based Advertising Opportunities for Mall-based Retailers and Brands 

 Point Inside Enables Retailers to Advertise Sales, Promotions and Special Events Directly to Shoppers While They’re in the Mall via “Pull-Based” Mobile Advertisements; AT&T, kate spade new york, Nordstrom, T-Mobile 
Have Already Begun Using the Platform
BELLEVUE, WA — February 19, 2010 —Point Inside™, Inc. (www.pointinside.com), the leading shopping center mapping and navigation application for iPhone® and Android®-based phones, today announced the availability of the Point Inside Indoor Mobile Ad Platform™, an events and promotions management system which allows mall-based retail businesses and the brands sold by those retailers to connect directly with shoppers based on their location.  For the first time, merchants can promote their events and sales to shoppers who are actually inside the associated shopping center where a customer is navigating using the Point Inside app on their mobile phone. The promotions are “pull-based”, meaning that the consumer initiates the query to view the ad based on his/her interest in a particular store or brand. Retailers benefit from highly-targeted, highly-relevant location-based advertising, and consumers can more easily find information on the events and promotions that are occurring from the brands and stores that they love while they are there in the mall.

Point Inside is the only free, fully interactive Indoor Smart Map™ directory of shopping mall interiors, level by level.  It enables iPhone, iPod® Touch and Android users to instantly locate over 100,000 stores and kiosks, as well as restrooms, elevators, ATMs, parking, play areas, and other guest services in hundreds of the top malls across  every U.S. state.  Point Inside also functions offline, even when there’s no GPS, cellular or Wi-Fi signal available!

The Point Inside Indoor Mobile Ad Platform is already being used to promote events, services and sales by the three different classes of stores you’d expect to see in a shopping mall: 

· large national chains (e.g. AT&T, Nordstrom and T-Mobile)

· mid-size chains (e.g. kate spade new york and Takken’s Shoes) 

· small chains and individual stores (e.g. ROAD Apparel and Obadiah Salon) 

“Gone are the days of wasting costly ad impressions on consumers who aren't within 100 yards of your store,” said Kevin Foreman, CEO, Point Inside, Inc.  “The Point Inside Indoor Mobile Ad Platform, allows retailers to harness the power of location-based advertising by reaching their customers while they shop in the mall.  Now everyone can instantly know of the events occurring in all their favorite malls, right on their phones.”

Benefits for Shopping Center-based Retailers and Brands

· Point Inside allows retailers to target consumers exactly where they are shopping – while they are inside the mall.

· For each retailer, the Point Inside app provides the store’s location on the map of the mall, as well as a free store description, store hours, link to their website, and a direct phone number to call. 

· Each retailer can also choose to enhance its profile by signing up for the Point Inside Indoor Mobile Ad Platform to create ads that showcase special promotion, sale or event information. 

· Brands within a mall-based retailer also have the ability to advertise special promotions (e.g. “Join us for a trunk show featuring the Spring 2010 Gucci collection at Nordstrom”).

· All ads are pull-based and therefore only individuals who are already interested in the brand or retailer are viewing the events and promotions, increasing the likelihood of response.

How does the Point Inside Indoor Mobile Ad Platform Work?

Point Inside designed and built its own proprietary web-based platform that allows advertisers to be completely self-sufficient when creating and scheduling their Point Inside ad campaigns via a very simple and intuitive process. Once they’ve signed up as a Point Inside advertiser, retailers can log-in to the Indoor Mobile Ad Platform via the Point Inside home page to:

1) Create an ad unit, 2) Decide the duration of the campaign, and 3) Publish the campaign to the exact desired shopping center location(s).

The “pull-based” ads are discoverable from the Point Inside mobile app home page (for a specific mall) under the Mall’s Events page and/or Promotions page, as well as within the Retailer Info Pages associated with each retailer in that mall. Each ad is displayed on a full phone screen and includes a title, promotional text, an image, start and end dates, and, if desired, a redemption code. Ad campaigns can be created for as low as $1.50 per day.

Retailers and brands interested in the Point Inside Indoor Mobile Ad Platform can find more information at: www.pointinside.com or contact partners@pointinside.com.

Availability of Point Inside for Consumers

The Point Inside App can be downloaded on iPhone and iPod Touch from either the Apple App Store or onto an Android-based phone via the Android Market. Video demonstrations of Point Inside in action, as well a list of all the malls mapped within Point Inside can be found at: www.pointinside.com.

About Point Inside, Inc.

Point Inside™, Inc. has developed the most comprehensive, free, indoor map and navigation application for iPhones, iPod Touch and Android handsets.  It provides the only interactive Indoor Smart Map™ directory of shopping malls, level by level, for 100,000+ stores and guest services in hundreds of malls across North America.  Founded in 2008 and based just outside of Seattle, Washington, Point Inside is led by a team of executives with decades of experience developing mobile and location-based service applications for companies such as Amazon, AT&T, Boeing, Qualcomm, and RealNetworks.  Additional details can be found online at: www.pointinside.com; Facebook: www.facebook.com/PointInside; Twitter: www.twitter.com/PointInside.

###

For More Information, contact: 

Lisa Amore, AMORE PR for Point Inside. Office: 202.506.3056, lisa@amorepr.com or

pr@pointinside.com
